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Culture of
Deflecting
Accountability as
'Demarketing'
[Ref-C00388]

Description

Public figures who expose
corruption are accused of
'demarketing' the nation,
discouraging transparency.

Normalize constructive
criticism as an element of
patriotic accountability.

Corruption exposure is often
met with hostility rather than
reform.

Encourage public protection
frameworks for
whistleblowers, and require
media transparency clauses
in public contracts.
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Truth-tellers are
vilified.

Risk Event
[uncertainty]Cause Consequence

Political
defensiveness and
vested interests.

Corruption remains
unchallenged and
public morale
declines.
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Last Review Date

44 Winter,
David

12Sep2616
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Mitigating Actions / Response

#1 Implement whistleblower protection via PHC Service Winter,
David

26Dec25

#2 Add media transparency clauses in public contracts. Winter,
David

26Dec25

Open

Open

Action
Owner

Close
DateActionsID

Silencing whistleblowers and
reform advocates perpetuates
systemic rot.

What Could Go Wrong?

 H-1
 C-1
 Q-1
 S-1

Top Risk Mitigation
Encourage public protection frameworks for whistleblowers, and require media
transparency clauses in public contracts.

Top Risk Summary
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